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Onboarding Customers
Application Initiation 
Customers can apply online, in-person and over the 
phone by self-referral, family members, carers, or their 
aged care organisation.

Eligibility Assessment 
Staff ask qualifying questions about mobility, transport, 
independence, and safety needs to determine customer 
eligibility and needed support. 

Customer Interview 
Interviews gather reading preferences, accessibility 
needs, and emotional triggers to inform readers advisory.
 
Home Safety Check 
Home visits ensure safe delivery conditions for volunteers 
and staff. 



Spydus Profiles

Centralised Customer Profiles 
Spydus stores detailed customer profiles including 
preferences and accessibility needs, reducing errors 
and manual handling. 
Automated Recommendations 
The system suggests relevant authors and similar 
materials, speeding up selections 
while maintaining variety and accuracy. 
Consistent Advisory Standards 
Only trained staff perform advisory work, 
with Spydus supporting consistent service 
standards and supervised learning. 
Ongoing Profile Updates 
Staff regularly update profiles after interactions, 
ensuring information remains current between 
annual reviews. 



Decentralisation

Decentralised Service Model 
The decentralised model across four branches 
enhances efficiency and ensures high-quality 
service delivery. Upskilling staff for a deeper 
understanding of reader advisory experiences.
Diverse Stock and Flexibility 
Wider stock availability meets diverse reading 
preferences and supports selective customer 
needs. 
Resilience and Work Distribution 
Work is redistributed among branches during 
staffing shortages to maintain service conƟnuity. 
Coordinated Logistics and Communication 
Logistics and communication ensure smooth 
item transfers and cohesive service management.



Meals on Wheels

Integrated Delivery Routes 
Combining library deliveries with Meals on 
Wheels routes extends service reach without 
extra staff or schedules. 
Consistent Client Access 
Volunteers provide regular, dependable delivery 
of library materials alongside meals to clients. 
Social Connection and Support 
Volunteers build rapport with clients, sharing 
wellbeing observations with library staff for 
holisƟc support. 
Strengthened Community Ties 
Collaboration of local services working together 
to support vulnerable residents efficiently. 



Challenges

Client Feedback Limitations 
Obtaining detailed client feedback is difficult as 
responses are often minimal, hindering profile 
refinement. 
Selective Reader Challenges 
Highly selective readers exhaust narrow subject 
collections quickly, making it hard to meet their 
requests. 
Logistics and Coordination 
Coordinating selections and deliveries across multiple 
branches with differing resources presents logistical 
challenges. 
Staff Training and Support 
Increases to number of staff selecting, 
requires resourcing for training and ongoing 
communicaƟon for quality control. 



Lindsay Carapella, 

Wollongong Library, 

Home Library Service



HOME
LIBRARY

LITHGOW LIBRARY

SERVICE



• Lithgow LGA population 21,000

• Geographic area 4500 square kilometres

• Rural region with dedicated National Park & State Forest

• Aging population

• 3 branches located at Lithgow, Wallerawang & Portland

• HLS service operational since 2014.

• One permanent part time staff member 24 HPW.

• Currently 56 active HLS customers

• Private customer individual home visits

• Residential care entry with individual visits

• Retirement villages with individual visits

• Bulk loans to retirement villages and disability housing.

• Average loan per customer 8 items

• Customer age range: 60 to 101

  Number of resources selected last calendar year: 5297





Unlike RA conversations in the library which often 

occur spontaneously, Home Library advisory is 

typically more structured and planned.

Home Library Service customers particularly 

older patrons in rural areas are often not 

equipped with the skills (or access) to navigate 

our online collections or view our library 

catalogue.

 

The relationship with my customer begins with a 

home visit to gather as much information 

possible in a home library interview. 



THE INTERVIEW
Here I discuss:

Any reading disabilities as selections are matched not just by interest but 

by physical format needs such as LP, audiobooks or the size or weight of a 

book.

• Favourite authors

• Genres generally

• Determine print size (Print Disability) 

• Access to technology and skill level (E Resources, VA)

• Number of books required

• Reserving books from home (where able)

• All resources. (Music, jigsaw puzzles, local history collection etc)



Appeal Factors

Try to determine appeal factors. Talk about books that describe place, are 

conversational, have action or follow a theme. See what the customer favours.

“Tell me about a book you have recently enjoyed and why?”

Determine definite dislikes. 

Provide a selection of different books (print size, genre, size and weight) to flip 

through and discuss with the customer at the interview. 

Information gathered at the interview forms the basis for my customer profile.



Developing and maintaining a strong 

customer profile is key to selection that 

connects customers with resources for 

leisure and information that will match 

their reading rhythms.

Regular interaction at delivery time allows 

me to refine profiles for future selection.

PROFILING







MANUAL SELECTION



Keeps me up to date with the collection. 

Regular desk shifts help me maintain a current perspective on what other readers like.

Physically handling books allows me to assess the book beyond its catalogue description.

 Factors like the book's weight, the feel of the paper, print size and shade, as well as illustrations 

can all contribute to providing HLS customers overall enjoyment of a book.

Digital tools can narrow options based on algorithms, but manually pulling books encourages 

me to browse nearby shelves. This "serendipitous discovery" can reveal genres or authors I might 

not have considered otherwise.

In manually searching books for one customer, I often find books that may suit another. 

MANUAL 

SELECTION



DIGITAL SELECTION

USING SPYDUS PROFILING 

TO ASSIST WITH SELECTION.



Profile matching, also referred to as SDI Profiles or Awareness Profiles, can help to find and 

select titles that match a borrower’s interests. We use the Home Services Module to match 

items to your borrower. 

You can create a list of your selected matches in the Enquiry Module. Selected items 

automatically add to your “items available for allocation” to produce a reservations list. 

The workflow encompasses tasks in both Borrower Registration and Home Services. 

We use Circulation to set up SDI profiles and the Home Services module for profile matching 

and selecting items.

DIGITAL SELECTION

USING SPYDUS PROFILING TO ASSIST WITH SELECTION.



BORROWER REGISTRATION



LOAN HISTORY



ADD BASIC PREFERENCE NOTES AND SET THE NUMBER OF WORKS REQUIRED FOR SELECTION IN THE PROFILE TAB.



CREATE A NEW 

PROFILE OR EDIT 

AN EXISTING 

PROFILE. 

GIVE A MEANINGFUL 

NAME TO YOUR 

ALERT PROFILE





MATCH YOUR BORROWER IN HOME SERVICES 



VIEW YOUR LIST AND SELECT RECORDS FOR A 

PRINTABLE RESERVE LIST.



• READING DISABILITIES. PROGRESSIVE.

• PRINT SIZE, COLOUR AND SPACING

• WEIGHT AND SIZE OF BOOKS (HARDCOVERS, TOO MANY PAGES)

• READING ONLY ONE GENRE

• ESTABLISHING PREFERENCES WITHIN GENRES. PARTICULARLY CRIME 

**

• FINDING POPULAR FICTION AUTHORS IN LARGE PRINT 

• E RESOURCES

• AVOIDING UNWANTED UNDERLYING THEMES

• FINDING AND MAINTAINING THE RIGHT APPEAL FACTOR

• ADAPTING TO CUSTOMERS READING RHYTHMS

• EVERCHANGING CUSTOMER BASE. DIVERSE AND NUMEROUS 

PROFILES

• MANAGING SELECTIONS FOR SHORT TERM USE OF THE SERVICE

• CUSTOMERS LEAVING THE SERVICE

• NOT ENOUGH TIME IN THE DAY!!!! 



OUTREACH COMPONENT IS KEY IN CREATING A SENSE THAT HLS CUSTOMERS ARE STILL PART OF THE 

LIBRARY COMMUNITY. IT IS IMPORTANT TO BECOME A VISIBLE AND KNOWN PRESENCE IN A RURAL 

COMMUNITY. NOT ONLY DOES THIS ENSURE CONTINUED UPTAKE OF THE SERVICE IT BUILDS A 

RAPPORT THAT ALLOWS CUSTOMERS TO FEEL SUPPORTED IN THEIR READING PURSUITS. 

 

THE EXCHANGE OF BOOKS IS A SUCCESS WHEN MY CUSTOMER IS KEEN TO DISCUSS TITLES THEY HAVE 

READ. INCREASED ENGAGEMENT MEANS I AM ON TRACK.

 

CUSTOMERS READ ACROSS DIFFERENT GENRES, TRYING NEW THINGS.

 

CUSTOMERS REQUEST FURTHER TITLES OF A NEWLY INTRODUCED AUTHOR.

 

CUSTOMERS TRANSITION THROUGH COLLECTION TYPES WITHOUT LOSS OF READING PLEASURE. 

 

SUSTAINED CUSTOMER LEVELS. WHILE TURNOVER IS INEVITABLE, SUCCESS CAN BE MEASURED WHEN 

NEW MEMBERS OF THE COMMUNITY CONSISTENTLY JOIN THE SERVICE IN EQUAL NUMBER. THIS 

SERVES TO DEMONSTRATE THE ONGOING COMMUNITY NEED FOR THIS FIRMLY ESTABLISHED AND 

VITAL OUTREACH SERVICE.

MEASURING 

SUCCESS



• ALWAYS PACK MORE BOOKS THAN REQUESTED.

• SELECT BROADLY WITHIN THE PARAMETERS DISCUSSED.

• TRY SERIES SELECTION.

• TRY TO INVOLVE THE CUSTOMER AS MUCH AS POSSIBLE IN 

THEIR OWN SELECTION PROCESS. “ANY SPECIAL REQUESTS?”

• SEEK FEEDBACK. GOOD OR BAD. THE VIEWS PROVIDED HELP 

ADJUST MY FUTURE SELECTIONS.

• BOOKMARK CERTAIN BOOKS FOR REVIEW.

• INCLUDE A “GOOD READS” MAGAZINE FOR CUSTOMERS.

• ALL NEW LP BOOKS COME TO HLS OFFICER FIRST.

• LITERATURE MAP AND FANTASTIC FICTION SITES.

• PHONE A FRIEND. ASK A COLLEAGUE TO SELECT BASED ON THE 

PROFILE. 

STRATEGIES AND TIPS



AND OF COURSE ……THIS 

SEMINAR!!!!!!

 

 

 

 

 

 THANK YOU AND HAPPY ADVISING! 



Fairfield City Open Libraries - 
Home Library Service (HLS) 

& Readers’ Advisory

Supporting Access for Everyone



Getting 
Started - The 
Referral Form

There is a referral form that either the library 
staff or customer completed. 

This form helps staff capture the customers 
reading preferences.

Key Information Collected: 
• Contact Details & DOB.  
• Current Library Membership Status.  
• Number of people in household needing 

service.  
• Number of items desired per month.  
• Preferred Language(s).  
• Preferred Formats (Large Print, Audiobook, 

DVD, etc.).  
• Fiction Genre Preferences.  
• Non-Fiction Subject Preferences.  
• Favourite Authors



Joining HLS - 
Registration 
Process 
(using 
Spydus)

To join HLS, customers must 
first hold a valid library 
membership. 

The process begins with either 
registering new members for a 
library membership or updating 
the existing membership details 
for current members.



Creating/
Managing 
Member 
Profiles in 
Spydus

Using Spydus, a Profile is then created using the 
information from the referral form: 

• Profile notes: Record the member's delivery Round 
(e.g., TUESDAY A).  

• Preference notes: List desired items, genres, authors. 

• Start with total item count. Detail specifics in brackets 
(e.g., "2 LP Romance books (Thin, regency, or old 
style)").  

• Exclusion notes: Record dislikes (genres, authors, 
subjects).  

• Security notes: Note specific drop-off instructions or 
facility access codes.  

• No. works: Set the number of items the member wants 
per delivery.  

 



Using 
Spydus 
Profile 
Matching

We utilise Spydus to generate title matches based on 
the customers’ specified reading preferences. Spydus 
curates a tailored list of items, from which staff select 
titles to reserve for delivery to the HLS branch. 

Upon arrival, the items are recorded as borrowed and 
placed in the customer’s designated slot, ready for 
packing and dispatch. 

Customers may also request titles outside their initial 
preferences or items that are not currently available, 
which we can either purchase or borrow from other 
library services to meet their needs.



Delivery 
Rounds

• Home Library service deliveries are 
conducted on Tuesdays and 
Thursdays during Weeks A, B, and C. 

• The delivery staff contacts all 
scheduled customers the day prior to 
their delivery to confirm and inform 
them of the upcoming visit. 

• During the delivery, customers have 
the opportunity to discuss their 
preferences for future items or 
provide feedback on items they did 
not enjoy, ensuring a personalised 
and responsive service.



Readers’ 
Advisory 
Feedback 
and 
Challenges

• Customers often leave letters with the 
team, sharing their feedback and 
additional requests. 

• While valuable, fulfilling some requests 
can be challenging, particularly when 
customers seek older publications or 
items not currently held in our collection. 
In such cases, staff may need to explore 
options such as purchasing the item or 
arranging an interlibrary loan. 

• When the requested title is unavailable 
or has been exhausted from our 
collection, staff may need to identify and 
recommend similar resources to meet 
the customer's needs.



Selecting Your Kid’s Next Read



Allison Tait



yourkidsnextread.com.au



Challenges to reading
• Time/Scheduled lives

•Screens
•Parental guidance 
•Social influences 
•School reading 
•Discoverability



The YKNR Way
•Who is your reader – what are they 

interested in
•Meet them where they are

•Find out what’s stopping them from 
reading

•Don’t stop giving them books  
•It’s a fight worth having



“The book that turns a 

young person into 

a reader for life is 

the book they think was 

written for them.” 



Introducing ...





Jane Godwin       Tom Jellett        Katrina Nannestad  
Cheryl Orsini       Maddy Mara        Laura Stitzel 

Jasmin McGaughey        AL Tait         Jade Goodwin  
Peter Cheong          Kylie Howarth         Amelia Mellor      

Jess Racklyeft         Anita Heiss         Kate & Jol Temple

2026 Contributors



Thank you

yourkidsnextread.com

allisontait.com



Presented by:

Using the 
Understanding 
Australian 
Readers report to 
break down 
barriers

Marisa Bottaro



Understanding Australian Readers Report / Audience 
segments



Engaged Readers – Staff Picks



Engaged Readers – Staff Picks



Engaged Readers – Grab ‘n’ Go Bags



Ambivalent Readers – Patron Picks



Aspirational Readers – Beanstack reading challenges



Aspirational Readers – Author read-a-likes



Aspirational Readers – Author read-a-likes



Aspirational Readers – Library Book Clubs



Aspirational Readers – Community Book Kits



Lapsed Readers – eResources promoted via social media

Hoopla eAudiobook — 52 reactions, 1.4K reach, 1.8K views, 7 shares, 5 comments



Lapsed Readers – Book of the month



Presented by:

Using the 
Understanding 
Australia Reads 
report to break 
down barriers

Marisa Bottaro

https://australiareads.org.au/research/understa

nding-australian-readers/



5 minute break



Gale Books and Authors
Damian Almeida – Academic Engagement Manager



Agenda

About Gale Books and Authors

Available Gale Resources for New South Wales Public Libraries

Platform features and functionality

What’s next?



“Today a reader, tomorrow a leader.” — Margaret Fuller

• Reading strengthens your brain by improving focus, memory, and critical thinking skills. 

It exercises your mind much like physical activity strengthens your body.

• It expands your knowledge and understanding of the world, whether you’re learning 

from history books, science articles, or literature like To Kill a Mockingbird.

• Reading builds empathy by allowing you to experience different perspectives and 

cultures through stories and real-life accounts.

• It enhances vocabulary and communication skills, helping you express your thoughts 

more clearly and confidently.

• Reading reduces stress and promotes relaxation, offering a healthy escape from daily 

pressures while stimulating imagination and creativity.



Gale Books and Authors



Gale Books and Authors

Gale Books and Authors 

For many patrons, finding a book that 

interests them can be time-consuming. 

Match their reading interests with Gale 

Books and Authors, a reader’s advisory 

database that makes finding a great read 

much less challenging. 



Guides your readers towards a Good Book

Promote What’s On Your 

Bookshelves



Choose from a list of the latest titles



Read a quick overview about the title

Read-a-likes



Define search parameters to find a good book



Key Features of Gale Books And Authors

Search by Book Lists

• Award Winners

• Expert Picks

• Librarian Favourites

Search by Author

• By Gender

• By Nationality

• By Ethnicity

• By Occupation

• By Place of Birth

• By Place of Death

• View Formats available

• View Reviews

• Read-a-like

(similar recommendations)



New ANZ content added regularly…



Available Gale Resources for 
New South Wales Public Libraries



New South Wales Public Libraries Package 2025-2026

• Gale General OneFile

• Gale OneFile: News

• Gale OneFile: Australia and New Zealand

• Gale Literature Resource Center

• Gale Books and Authors

• Gale Business: Insights

• Gale Health and Wellness

• Gale Interactive: Science

Gale In Context Resources

• Gale In Context: Global Issues

• Gale In Context: Literature

• Gale In Context: Opposing Viewpoints

• Gale In Context: Science

• Gale In Context: World History

National Geographic Virtual Library

• National Geographic Magazine Archive, 1888-

Current

• National Geographic People, Animals, and the 

World

• National Geographic Kids

Smithsonian Collections Online: 

• Smithsonian Air & Space Magazines, 1970 – 2022

Smithsonian Magazines, 1970 – Present

• Smithsonian Collections Online: Evolution of Flight, 

1784-1991

• Smithsonian Collections Online: World's Fairs and 

Expositions, Visions of Tomorrow

• Smithsonian Collections Online: Trade Literature 

and the Merchandizing of Industry

Gale Subject Specific Collections



Gale OneFile Subject Specific Collections included

1. Gale OneFile: Agriculture

2. Gale OneFile: Communications and Mass Media

3. Gale OneFile: Criminal Justice

4. Gale OneFile: Culinary Arts

5. Gale OneFile: Diversity Studies

6. Gale OneFile: Educator’s Reference Complete

7. Gale OneFile: Entrepreneurship

8. Gale OneFile: Environmental Studies and Policy

9. Gale OneFile: Fine Arts

10. Gale OneFile: Gardening and Horticulture

11. Gale OneFile: Gender Studies

12. Gale OneFile: Health and Medicine

13. Gale OneFile: Home Improvement

14. Gale OneFile: Hospitality and Tourism

15. Gale OneFile: Information Science

16. Gale OneFile: Military and Intelligence

17. Gale OneFile: Nursing and Allied Health

18. Gale OneFile: Physical Therapy and Sports 

Medicine

19. Gale OneFile: Pop Culture Studies

20. Gale OneFile: Psychology

21. Gale OneFile: Religion and Philosophy

22. Gale OneFile: U.S History

23. Gale OneFile: Vocation and Careers

24. Gale OneFile: War and Terrorism

25. Gale OneFile: World History

Chose Any Five from this listing



New Resources in 2025-2026

• British Library Newspapers, Part I: 1800-1900

• British Library Newspapers, Part II: 1800-1900

• British Library Newspapers, Part III: 1741-1950

• British Library Newspapers, Part IV: 1732-1950

• British Library Newspapers, Part V: 1746-1950

• British Library Newspapers, Part VI: Ireland, 1783-1950

• British Library Newspapers Part VII: Southeast Asia, 1806-1980s



The Gale Support Hub for New South Wales Public Libraries

Centralised Informational Hub providing customers access to a variety of resources 

relating to:

Gale Resources available to New South Wales Public Libraries

Marketing Resources

Posters, “How To” guides, Social Media Images etc.

Technical Support

Technical "how to" guides to support EPIC Public Libraries

Training

Product training videos, Overview of Gale Database tools & functionality



Product Demonstration



Lynette Lewis & Alison Foster

Technical Support 

anz.galeglobaltech@cengage.co

m 

Support Services
Darren Brain

Marketing Manager

darren.brain@cengage.com

Damian Almeida

Academic Engagement Manager

damian.almeida@cengage.com

Isis Bibaoui
Account Manager

isis.bibaoui@cengage.co

m

NSW/ACT

Helen Madden
Account Manager

helen.madden@cengage.co

m

NSW/ACT

mailto:isis.bibaoui@cengage.com
mailto:isis.bibaoui@cengage.com
mailto:helen.madden@cengage.com
mailto:helen.madden@cengage.com


Emma Walsh 

State Library NSW,

Promoting NSW Literary Awards 

in your library





Connecting your readers 
to award-winning books



Resources for libraries

• Posters

• Digital signage

• Bookmarks on order

• Shelf-talkers

• Social media content

• Book club guides (featuring the author!)



Reading challenge!





20 years of NSW public 
library readers’ advisory 
working group: 2006 – 2026+

Ellen Forsyth March 2026





2006 Mission statement

Promoting enjoyment of 
reading and our library 
collections





2007 first use of a wiki



2008 seminar - lunchtime



2010 fastest bookings



2011 Dragons in the Metcalfe



2011 - 2018 twitter reading 
group #RWPChat



2014 first year streaming/hybrid



2020 100% online at short notice



2025 last year in the Metcalfe



Jenn and Kerry-Anne



Steering group members 
2006 - 2026

Therese Scott, Jane Broadbere, Charina Kofod, 
Temutisa Fainuu, Vassiliki Veros-Elliott, Cathy 
Johnston, Jenn Martin, Helen Cowen, Amy Heap, 
Monique Akauola, Maria Mutimer, Melanie Mutch, 
Eric Dodson, Ita Hanssens, Lauren Watkins, Aaron 
Wilkes, Erica Enriquez-Clemente, Victoria Murray, 
Abbey Minnage-Dehnert +

Apologies if names are missing – lists were incomplete 





Questions?



NSW Public Library

Readers’ Advisory Seminar 2026 

is currently at lunch



Afternoon Chairperson

Housekeeping / Q&A facilitation







































5 Minute Talks



READER’S ADVISORY

DIVERSE

ENCOURAGING YOUR COMMUNITY 

TO TRY SOMETHING NEW

Chelsea Brown - Librarian

Port Macquarie Hastings Libraries



• To promote more diverse and inclusive titles to our community.

• To broaden our community’s reading experience.

• To include more reader’s advisory on our social media.

• To educate our staff on promoting diverse and inclusive titles. 

HOW CAN WE PROMOTE MORE DIVERSE BOOKS 

TO OUR COMMUNITY?
GOALS



THE BOOK MENU

• Encouraging our borrowers to ‘Try 

Something New’

• Includes new diverse titles added to 

the collection.

• Categorised by popular genres

• Appeal characteristics used to 

entice readers.

• Small selection - less overwhelming



RECENT EDITION



IF YOU LIKED THIS...
SOCIAL MEDIA CAMPAIGN



• Launched at the same time as each edition of The Book Menu.

• Take current highly reserved/borrowed titles and offer read-a-likes that include diverse 

titles and new authors. 

• Kept together in a highlight on our social media for easy accessibility.



LIBRARY DISPLAYS

• Simple infographic to guide staff in 

creating more inclusive and diverse 

displays

• What diversity can look like...

• Things to keep in mind when selecting 

items for a display

• Gentle reminder that not every box needs 

to be ticked, rather to be mindful of 

creating displays that are as accessible 

and inclusive as possible.



FUTURE PLANS 
& CHALLENGES

• Expanding our Book Menu to our OPAC and 

Library app.

• Carousel linked with our Book Menu 

selections for ease of discovery and placing 

holds.

• Cross-promoting diverse and inclusive titles 

to reach as much of our community as 

possible. 

• Tracking data and statistics related to each 

title.

• Sourcing diverse titles in a range of formats. 

• Both availability and budget constraints play 

into this. 

FUTURE PLANS

CURRENT CHALLENGES



THANK YOU

chelsea.brown@pmhc.nsw.gov.au

If you have any questions you can reach me at



Literary
Society

Port Macquarie Hastings 
Libraries

Kia Wood
Digital Spaces and 
Projects Librarian



Port Macquarie 
Hastings Libraries



Literary Society



Meetings



Readers Advisory 
Through Conversation



Our
Lit Soc



Tips for your Lit 
Soc

• Have a set time and a time limit

• Share dates at your meetings and in emails

• Provide resources to share

• Choose a fun meeting location

• Take copious notes and share them

• Track your reading



Contact

Kia Wood

Digital Spaces and Projects Librarian

Port Macquarie Hastings Library

Website: mnclibrary.org.au

Email: kia.wood@pmhc.nsw.gov.au

PH: (02) 6581 8763



Readers Advisory 

Cheat Sheets 
Beth Harrison 
Wagga Wagga City Library 







Tropes 
Trends 

Themes 
Genres 

Sub genres 
Story elements





Thank you

Beth Harrison 
Wagga Wagga City Library 
harrison.beth@wagga.nsw.gov.au



GENREFYING THE JUNIOR 
NON-FICTION COLLECTION 

Amy Boyd
amy.boyd@richmondvalley.nsw.gov.au



• Help children browsing 

find like interests.

• Visually support 

information seeking and 

discovery.

• Visually appealing 

collection.

GOALS



• How many genres?
• What genres?
• How to create structure for the cataloguing team.

Shout out to Bernadine from Library at the Dock in the City of Melbourne who shared their working 

spreadsheet detailing their genres and the DDC ranges for each genre. We made some changes to this, e.g. 

moving LEGO from Nature & Science to Things to make and do, but mostly used their structures.

Barriers
• Manual labour for relabelling items
• LMS changes, catalogue and item level data

WHERE TO START



GENRES

Tales and 
rhymes

Things to 
make and do

Places

Facts

Animals

Science and 
Nature

People



• Kept the existing call numbers, and created a new collection code for each 
genre.

 This enabled us to create item barcode lists and make bulk transfers of items to 
new collection codes, reducing the labour needed to print and attach new call 
number labels and make individual level changes in our MARC and Item records.

• Change discussed with cataloguing team to capture any new items being 
added to the collection.

Updated our local Cataloguing document with DDC guidelines and Genre 
stickers.

• Branch by branch approach. 
Items were transferred and labelled branch at a time. 

• Worked with our Programs and Events coordinator to create signage for 
the new collections. 

IMPLEMENTATION



ON THE SHELF

Casino Library

Evans Head Library



• Implemented between 2024-2025, circulation decrease of 3%.
Please note: 7% decrease in circulation of Adult Fiction and Adult 
nonfiction collections during this time also. 

• Community member feedback: 
Helpful for parents that are time poor to quickly find the content their 
children are interested in.
Their children could easily find items for themselves.

RESULTS



WHAT’S NEXT

Junior nonfiction 
picture books 

collection



Thank You





Readers Advisory 
in Library Programs
& Events
Erica Enriquez-Clemente, Willoughby City Library

Readers' advisory seminar 2026

Photo by Jasmin Schreiber on Unsplash 

https://unsplash.com/@lavievagabonde?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/person-holding-blue-and-white-tread-JE4iHJE-knI?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


What Is 
Readers’ 

Advisory in 
Programs? 

You might think that Readers Advisory and Programming 
are two very separate arms of a library service.  But they 
can be integrated, and you’ve already been doing this, 
maybe without even knowing they were connected! 

Photo by ooneiroslyl on Unsplash 

https://unsplash.com/@ooneiroslyl?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/a-couple-of-people-standing-in-front-of-a-book-store-S1YcSj3angQ?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Why this matters 
for public libraries
1. Increase circulation 

2. Strengthen collection visibility

3. Reinforce a person’s reader identity 

4. Turn passive attendees into repeat 
borrowers

5. Strengthen community engagement



Benefits of using 
programs and Readers 
Advisory services 
together

a) RA helps one person, programming brings 
many people together at once

b) RA presents individual titles, programming can 
highlight whole genres 

c) Both are community builders – they can be 
linked!

d) Diverse communities feel more connected when 
they see culturally diverse authors represented 
in their collection 

Photo by DOKYUNG KIM on Unsplash 

https://unsplash.com/@jindujiong?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/two-young-girls-reading-books-on-stairs-veMg_RoRty8?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


1. Embed RA into 
programs (Passive RA)

Photo by Jason Leung on Unsplash 

May include: 

a) Staff picks aligned with the event topic displayed 
in the event space 

b) Curated reading lists in the online listing of your 
event

c) QR code with link to your catalogue that relates 
to your program

d) Take-home program-related recommendations 
list

e) Post-event / program follow-up i.e. “if you 
enjoyed today’s session, here’s what you can 
read next” (i.e. as part of your feedback 
comms) 

https://unsplash.com/@ninjason?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/colorful-sign-advertising-books-with-an-arrow-CghRFlMNw2g?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


2. Create programs 
specifically to support 
RA

May include: 

a) Theme-based book clubs (i.e. for a certain 
community group, interest group etc.) 

b) Book tasting events (interactive, and encourages 
attendees to explore their local library)

c) Wellbeing / bibliotherapy programs 

d) Reading challenges 

e) Blind date with a book /Speed dating 

Photo by Alejandro Barba on Unsplash 

https://unsplash.com/@albrb?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/text-QOR__QZnSZE?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Book Tasting (Children’s Team)

Photos courtesy of Eleni Tsakiris, Willoughby City Library



Mindful Reading workshop 

Photos courtesy of Erica Enriquez-Clemente, Willoughby City Library



Every 
program is a 
readers’ 
advisory 
opportunity 
… if we create 
it that way 
…. 

Photo by Esra Afşar on Unsplash 

Photo by Kenzie Kraft on Unsplash 

Photo by Ionela Mat on Unsplash 

https://unsplash.com/@esraafsar?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/a-row-of-books-on-a-shelf-2T9DMpAfl0I?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@kenziekraft?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/person-holding-white-printer-paper-rJTsS2asKec?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@ionelaaaaa?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/a-person-sitting-on-the-floor-reading-a-book-wWEVFhOehww?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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Sophie Green,

How does this make you feel? 



NSW public library

readers’ advisory seminar 2026 

is currently at afternoon tea



Appeal characteristics and 
talking about books

Victoria Murray – Bathurst Library
victoria.murray@bathurst.nsw.gov.au



Readers Advisory and Appeal 
Characteristics
Appeal characteristics describe the experience of reading a book — how it feels, not 
just what happens.

Two books can both be crime novels, but feel completely different to read.

Appeal characteristics help us explain and compare books using shared language and 
vocabulary. They’re especially useful when:

• Readers can’t remember titles or authors

• Readers say “I don’t know what I want”

• Readers say “I don’t usually like this genre, but I loved this one”



Main appeal 
characteristics

• Pacing
• Character
• Story/Plot
• Setting/atmosphere/tone
• Language/style



Pacing

You might hear readers say:

“I couldn’t put it down”

“It was a slow burn”

“Too much action”

“Nothing really happened”

Fast-paced books:
• Short chapters
• Frequent cliffhangers
• Action-driven plots
• Often popular in 

thrillers, crime, YA

Slower-paced books:
• More reflection and 

description
• Focus on relationships or 

ideas
• Often found in literary 

fiction or historical 
novels



Character
You might hear readers say:

“I loved the main character”

“They felt so real”

“I didn’t connect with anyone”

Some readers want:
• Strong character 

development
• Emotional depth
• Relationships and inner 

conflict

Some prefer:
• Plot over personality
• Clear heroes and villains
• Characters as vehicles for 

action

You can also think about:

• Single point of view vs multiple narrators

• Likeable vs flawed characters

• Character-driven vs plot-driven stories

For many readers, if they don’t connect with the characters, nothing else matters.



Story/plot

Some readers want:
• Intricate plots
• Twists and surprises
• Mysteries that reward close 

attention

Others prefer:
• Familiar storylines
• Predictable structures
• Comfort reads

You can also think about:
• Is the plot linear or non-linear?
• Is it realistic, speculative, or fantastical?
• Does it focus on action, relationships, or ideas?

For example, two romance novels may differ greatly:
• One may be plot-heavy with dramatic twists
• Another may be quiet and character-focused
• Both are valid — but they suit different readers.



Setting/
atmosphere/
tone

Some readers love:
• Rich, immersive settings
• Strong sense of place
• Atmospheric writing
Atmosphere can include:
• Mood/tone (dark, cosy, tense, 

hopeful, bleak, romantic, 
dramatic, funny, inspiring)

• Time period
• Cultural or social 

environment

Tone = what feeling is envoked

• Light, humorous, cosy

• Dark, serious, 

confronting

Others are more focussed on:
• Action
• Dialogue
• Characters

This is why terms like “cosy 
crime”, “gritty noir”, or “uplifting 
fiction” are so useful — they 
describe feeling, not content.



Language/
style

Language and style can include:

Sentence structure

• Simple and direct

• Or complex and lyrical

Vocabulary

• Plain, conversational language

• Or rich, descriptive, and 

literary

Narrative voice

• First person vs third person

• Conversational vs distant

• Formal vs informal

“I loved the writing”
“It was beautifully written”
“It was too wordy”
“I just couldn’t get into the style”
“It felt easy to read”

This is often one of the hardest things for 

readers to name, but one of the strongest 

reasons they either love or abandon a book.



How do we use these terms, and how do we 
practice talking about books?

Using these appeal characteristics in a practical way looks just like using the open-ended questions 
we would use in a typical RA interview- but listening and understanding the way people speak 
about books can translate into appeal language which can help us to  curate lists, displays and make 
suggestions for further reading. 

Practice makes perfect

- Reading journal. As you finish a book, write down 3-4 things about the book based on appeal 
characteristics

Useful tools to assist 

- Which book – allows you to filter books based on mood and emotion, character and plot

- Story graph – as mentioned before it can help you review books with prompts around pacing, 
character development

- Novelist – if you have it



Example
For example, in my own reading journal I recently finished the 
book ‘The Winners’ by Fredrik Backman

I would describe it as Atmospheric, you really feel like you are 
there in the small-town setting, the setting itself is a character.

I would describe the story and plot as intricate; there are 
mysteries and connections you don’t see until the end.

And I would describe it as having strong character development 
– characters that have flaws, have deep histories and 
relationships with those around them. 

If someone was to describe these things to me, I might suggest 
something like The Bee Sting by Paul Murray as a follow up read. 



Thank you

Victoria Murray

Programs Team Leader – 

Bathurst Library

Victoria.murray@bathurst.nsw.gov.au



Back 
To
Basics

Lauren Watkins

Readers’ Advisory

Presentation



The Interview

• What is it?
• IT’S NOT ABOUT YOU OR WHAT YOU 

READ
• Connect with your patrons
• Have good overall knowledge
• Understand resources at your 

disposal
• Build a comfort level
• Diversity in our suggestions
• Never make assumptions
• SUGGEST, don’t recommend



Tips to start

Be 
approachable

Treat users 
and their 
preferences 
with respect

Ask 
questions 
and actively 
listen



Questions

• Open a dialogue
• Find out 

interests/appeals
• What NOT to suggest
• Show interest in their 

preferences

Are you looking 
for a specific 
book/movie?

What are you in the 
mood for?

Is there a book you 
didn’t like?

What types of books do 
you like to read?

What have you enjoyed 
lately?



DON’T...

DON’T BE 
SCARED

• ...Suggest books you’ve read (with some 
exceptions)

• ...Push your own reading interests onto the 
patron

• ...Make assumptions about someone’s 
reading choices

• ...Send someone to the Fiction shelves to 
find books themselves

• ...Send someone to the OPAC so they can 
search themselves

• ...Overload or overwhelm



Basic Tips

• Talk in appeal characteristics
• Google it!
• Bring in a colleague
• Know your collection
• Know your RA materials
• Suggest from the whole 

collection
• Commence and conclude 

openly



Welcome to the Good Librations 
podcast, an entertaining dive down the 
rabbit hole of all things books, reading, 
libraries and more. 

GOOD 
LIBRATIONSA  K I A M A  L I B R A R Y  P O D C A S T

Episode 

10:Who Do We 
Think We 

Are?

A 
KIAMA 
LIBRARY 
PODCAS
TGOOD 

LIBRATIONS

If I hear 'it was like that 
when I checked it out' ONE 

more time, Susan, imma 
legitimately Hulk out.

Good Librations Podcast • An Ode to Poetry
• The Book is Always Better
• Once Upon a Fairytale
• An Odyssey through Mythology (x2)
• Romancing the Tome
• Beyond Fan Fiction
• Fair to Middle Grade
• Romantasy Beasts & Where to Find Them
• What a Classic!
• Science Fiction Double Feature
• Wild Wild Westerns

A 
KIAMA 
LIBRARY 
PODCAS
T

Episode 

20: Shelf 
Promotion

GOOD 
LIBRATIONS

Stop saying everything 
is The Odyssey

You know what 
this is, right?

A 
KIAMA 
LIBRARY 
PODCAS
T

GOOD 
LIBRATIONS

Episode 

13:Words & 
Etymology

Three days after inventing 
language, Og discovers 

'swearing'.

Episode 

23:Romanta
syEsme knew she was being petulant, but 

Darius was the latest of a parade of 
suitors who lacked the one quality she 

desired; bat wings.

A 
KIAMA 
LIBRARY 
PODCAS
T

GOOD 
LIBRATIONS



Thank you

02 4234 2302
laurenw@kiama.nsw.gov.au

Questions?



Breanna Wright & Anna Burkley, 

Monash University, 

Understanding Australian Readers 

report



NSW Public Library

Readers’ Advisory Seminar 2026

Seminar evaluations will be sent out

Recording of the Seminar available 

Follow up meeting in May

Thank you for participating 
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